ThinkGen Tip Sheet

Important Questions to Ask When

A market research partner should provide an integrated approach to insight
generation, working across your business to design programs with real-world
impact. You deserve a market research partner who protects your investment by
ensuring the right people are asked the right questions, every time.

Ask yourself these questions when selecting a market research partner for your next
engagement.

Does Your MedTech Research Partner:

Provide global reach, across developed and developing markets?

Partner with the research industry’s most trusted medical panels, providing unparalleled access to your
customers and stakeholders?

Offer expertise across multiple research methodologies, including the latest qualitative, quantitative,
and social listening techniques?

Know how to integrate multiple data sources to answer complicated business questions?

Offer the flexibility to meet your budget and timing requirements?

Truly know your product category, including how your customers think, speak, and act?

Use data as a tool to uncover insights, rather than treating data collection as the end goal of research?

Put themselves in your shoes, thinking strategically about your business and pinpointing the action-
items to drive your business forward?

Provide deliverables that are visually appealing and easy to socialize, helping align your organization to
a common goal?

Take a holistic approach to insights, considering each engagement within the context of others, rather
than as an independent entity?”
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